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Abstract

Organic agriculture is known as an insight and system of production of agricultural products that
emphasizes the production of healthy products. In this regard, the current research has been
conducted with the aim of presenting an innovative marketing model of organic products with a
future research approach. From the point of view of the goal, this study is a fundamental research
that was conducted with the qualitative research method and based on deductive-inductive
reasoning. The statistical population of this research was theoretical experts (professors of
marketing management) and experimental experts (managers of knowledge-based companies in
the agricultural sector). Sampling was done in a non-probability and purposeful way. The data
collection tool was interview. To analyze the expert interviews, the prospective research method
was used and the relevant indicators were identified and finally the final model of the research
was presented. Research data analysis was done with TI Atlas software. Based on the results of
the research, economic drivers, laws, politics, subsidies, construction and rental, environmental
and health as influential variables, location drivers, social, personnel, innovative productions as
independent variables, cultural drivers, special services, competitors , exchange rate and inflation
and planning services as linked variables and influential drivers of export, strategy, physical
services, direct advertising, skill training, job satisfaction and young customers as influential
variables.
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INTRODUCTION

The production and processing of organic products in all stages of planting to harvesting is done
in a completely natural way using biofertilizers, composts and beneficial insects. One of the most
important advantages of organic food products is the naturalness of its production method, which
ultimately causes these products to be cultivated far from pollution and chemicals, and naturally,
they have better taste and nutritional properties due to their naturalness. Organic products
generally contain more vitamins and minerals such as iron, magnesium, and zinc, and are rich in
antioxidants and beneficial amino acids. The remarkable thing about antioxidants is that their
amount in organic food is 50% more than non-organic products, and this is because synthetic
pesticides used in the production of non-organic products and materials inhibit the production of
antioxidants, especially among plants. They reduce significantly. In contrast, animal and organic
fertilizers used in organic agriculture will increase the production of these materials (Yazdan
Panah and Taghi Beigi, 2017, 243).

Organic agriculture is known as an insight and system of production of agricultural products that
emphasizes the production of healthy products. According to the World Organization of Organic
Agriculture Movements, organic agriculture is: a production system that strengthens the health of
the soil, ecosystem and people. Organic agriculture relies on ecological processes, biological
diversity, cycles that are compatible with native and local conditions (Polonsky, 2011, 4).
Organic production system is defined as forming activities that do not use chemical processes
and are compatible with the environment. In organic agriculture, in addition to paying attention
to the production of sufficient food, the production of healthy food is considered and the focus of
the producers' activities. It is on this basis that organic agriculture is synonymous with healthy
and environmentally friendly agriculture based on the teachings of sustainable development in
today's world. This makes it more necessary to pay attention to the production of organic
products as well as their purchase and consumption by people in the system. Also, education and
information about organic products and awareness about the effects and consequences of using
such products in the health of society and family are more necessary than anything else. (Ghali
and Hamdi, 2015, 5)

Research Methodology

The current research is an applied study that was carried out with the aim of presenting an
innovative marketing model of organic products with a future research approach. This study is
based on the interpretative paradigm from a philosophical perspective. From the point of view of
the purpose of an applied research, it is a developmental one, and from the point of view of the
method of data collection, a survey research is a cross-sectional study conducted with qualitative
methods. The statistical population of this research was elites and professors in the field of
marketing and managers of different levels of knowledge-based agricultural companies
(including the CEO, experts and marketers, etc.). The criterion for selecting experts was at least
twenty years of university teaching experience or management experience in marketing of
agricultural products. Sampling was done purposefully and by snowball method, and 10 qualified
people participated in this study. To collect research data, semi-structured interviews with
experts in the studied field were first used. Also, by using the future research method, the main
and sub-categories of the design of the innovative marketing model of organic products were
identified, which we will explain in the following.
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Research Findings

The data used in each method was collected based on the opinion of 10 selected experts and
continued in a chain in all three methods. In terms of gender, there were 7 men and 3 women. In
terms of age, six people were between 35 and 45 years old and four people were 45 years old and
older. Eight people had a master's degree and 2 had a doctorate degree. Five people had less than
20 years of work experience, four people had between 20 and 30 years of work experience, and
one person had more than 20 years of work experience. Prospective research based on the
method proposed by Warosh (2005) including main components and basic indicators was done.
The text of the interviews was read many times before it was entered into the software as a text
file, and their key points were entered into the Atlas T software in the form of code. In the open
coding phase, 93 codes were identified. Finally, through axial coding, seven categories (main
category) and 23 indicators (subcategory) were obtained. The main components include people,
service, location, physical evidence, promotion, price and process. Basic indicators also include
personnel, young customers, children, elderly, physical services, planning services, special
services, location, environment, showers and changing rooms, sanitary, direct advertising,
marketing strategy, ticket price, political, economic, social, cultural , building and renting,
competitors, laws, championships and subsidies.

Conclusions and Suggestions

Today, the nutritional value is one of the most important factors in the consumer's tendency to
buy and consume. Therefore, the factors influencing the creation of value for consumers should
be identified and used to design a marketing model to increase the demand for organic products.
In fact, determining the motivations of consumers to buy organic products and prioritizing these
factors can provide a clear and complete picture to the planners and policy makers of the sector,
so that with a comprehensive understanding of the level of improvement of the structures
affecting it, complete planning for the implementation of the necessary support policies from
time to time. need and have full response to the needs of producers and consumers so that finally
the production process of organic products is expanded and enters the consumer market through
the appropriate marketing channel.
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